Ethical trading

We are committed to support the Universal Declaration of Human
Rights and improve conditions in our supply chains. In line with this,
we will look to be the UK's leading retailer, and will:

e continue to promote Fairtrade and develop long term,
sustainable relationships and offer the widest range and
availability of Fairtrade products; and

e continue to apply our Sound Sourcing Code of Conduct across
our suppliers, and in particular, secure progress in developing
countries in relation to living wages, trades union recognition
(where lawful), the end of child labour, and reasonable
working hours and overtime.

Animal welfare

We will seek to promote animal welfare and will work towards
progressively improving standards of well-being. We commit to:

e continue to extend the range of products that meets higher
animal welfare standards, eg, all eggs sold to be at least
free-range and all own-brand fresh chicken to be reared
to Co-operative defined higher standards;

e ensure all fresh products comply, as a minimum, with relevant
UK farm assurance standards;

e continue to take the lead on the opposition to the use of
animals for the testing of own-brand toiletries, cosmetics
or household cleaning products (or ingredients therein); and

e continue to exclude fur from all products.

Environmental impact

We recognise nature’s limited capacity to generate resources and
absorb waste and commit to;

e continue to be the UK’s leading retailer on climate change,
be this via our support for renewable electricity (eg solar
power, wind power); on-site renewables generation, energy
efficiency or investment in quality carbon offset schemes;

e seek to reduce the carbon footprint of our products, but
never at the expense of the poorest producers in the
developing world;

e reduce the waste arising from our operations and
increase recycling;

e reduce our own-brand packaging, but never with recourse
to materials where toxicity is a concern, or if opportunities
to switch to recycled and biodegradable materials are
negated; and

e increase the use of products from sustainable sources,
particularly in relation to fish, wood, paper, palm oil and soya.

Food quality, diet and health

Consumers should have access to high quality food that is produced
and offered in a way that they can trust. We commit to:

e continue to be the UK’s leading retailer in the removal of
substances of concern, particularly additives and pesticides;

e ensure that our food range includes an increasing proportion
of healthy offerings;

e continue to ensure that own-brand products carry clear and
honest labelling;

e continue to support the development of progressive
standards, eg traffic light labelling, Fairtrade, Humane
Cosmetics Standard, and Freedom Food; and

e continue to oppose the adoption of genetically modified
organisms or nanotechnology in circumstances which risk
damaging the environment or compromising human health.

Community retailing

We are committed to play a full and constructive part in the
communities in which we trade, be that in terms of our investment,
involvement or volunteering. We commit to be the UK's leading
community retailer, and will;

e continue to offer the most diverse spread of stores of any
UK retailer;

e continue to source regionally where there are proven
sustainability benefits; and

e promote produce from our own farms.

Open and honest

For each of the issues identified in the Policy, we commit

to measure our performance, set targets and provide a full
account of our progress in our annual, independently assured
Sustainability Report.

Member consultation

We will regularly reappraise members’ views on these and other
issues and develop our Ethical Policy accordingly.
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