








Energy4All’s Revolution:
Helping communities to build their own windfarms.



TACKLING GLOBAL POVERTY
Whilst a world without extreme poverty might seem like a distant dream, significant progress has been achieved in recent years and 
the lives of hundreds of millions of people have been improved. We believe that when undertaken equitably, trade and finance have 
an unparalleled capacity to enhance quality of life, and are proud to have led the way for over 165 years. Our founders, the Rochdale 
Pioneers, fought for trade justice from the outset. Today, we continue to strive for a fairer world, where basic human needs are met 
and rights are respected, and are proud that some 500,000 people benefit every year from our work.

•	 �We will continue to show the greatest commitment to Fairtrade in the UK, remaining second to none in terms of availability 
and overtrade, and will now aim that if a primary commodity from the developing world can be Fairtrade, it will be Fairtrade 
by 2013

•	 �We will develop a unique range of projects and initiatives that benefit producers and take us Beyond Fairtrade  

•	 �We will invest £7m per annum to help tackle global poverty through co-operative support initiatives and look to further expand 
our affinity range, with initiatives such as a Pharmacy UNICEF handwash product that will fund vital sanitation work 

•	 �We will introduce a balanced scorecard in 2011 to influence the selection of Food suppliers that share our ethical values, and 
as part of our commitment to ensure workers benefit from decent jobs that will lift them out of poverty, we will target 800 sites 
in six countries in our supplier training programme to create better workplaces by 2013

•	 �We will continue to champion our human rights and trade policy, and as a matter of last resort curtail trade when called upon 
by the peoples of affected areas 

•	 �We will campaign anew to make poverty history, beginning with a reinvigoration of the Jubilee third world debt campaign



Betty’s Revolution:
Ensuring she and 11,000 other tea farmers get a fair deal for their tea.



RESPONSIBLE RETAILING
Improving the nation’s health

By 2050 it is estimated that 60% of men and 40% of women will be clinically obese and that we could be seeing the first generation 
to die before their parents. We are determined to play our part to improve the health of the nation by making it easier for customers 
and colleagues to make healthier food and lifestyle choices. We believe that Co-operative Simply Value products should not be 
nutritionally inferior and that our Healthy Choice products should not attract a price premium. Openness and honesty are core 
principles of The Co-operative and we will always seek to maintain a leadership position on labelling and the improvement and 
extension of consumer advice and information. Our Pharmacy chain provides a growing network of dispensing services, and health 
and lifestyle advice, to communities across the UK.

•	 �We will continue to target salt, saturated fat and sugar reductions in key products whilst maintaining food safety 
and product quality

•	 We will ensure a minimum of 30% of food promotions are for healthy offerings

•	 We will ensure that Healthier Choice products are no more expensive than standard equivalent lines

•	 The nutritional content of Simply Value products will be at least as good as standard equivalent lines



Respecting animal welfare

We have long known that animal welfare is an important issue to many of our members, who tell us that they are against 
unnecessary suffering and the testing of cosmetic and household products on animals. We seek to ensure that good baseline 
standards are applied across our own-brand range, and are not only available to a select few.

•	 �We will continue to ensure that shoppers operating on a variety of budgets have the opportunity to support higher baseline 
animal welfare standards, and that all shell eggs and egg ingredients in own-brand products are at least free-range

•	 We will extend our higher baseline standards, Elmwood, from chicken and turkey to pork in 2011

•	 �We will improve the animal welfare standards for dairy cows, together with environmental impacts, by developing 
a dedicated supply chain for milk

•	 We will continue to take a lead on the issue of animal testing of cosmetic and household products



ETHICAL FINANCE
We have long recognised that the provision of ethical finance is crucial to the pursuit of sustainable development. Following the 
introduction of an Ethical Policy in 1992, The Co-operative Bank has withheld over £1bn of funding from business activities that 
its customers say are unethical. Whilst at the same time, increasing its total commercial lending sixteenfold to almost £9bn. 
Against a backdrop of failing financial institutions, we remain independent and strong, increasing lending to business by 40% 
in the last three years alone. In addition to the provision of ethical finance, active and responsible shareholding is fundamental 
in encouraging corporate responsibility. Our asset management business introduced the world’s first customer-led Ethical 
Engagement Policy, and is committed to use its influence to push for improvements in the social and environmental performance 
of its investee companies. 

•	 �We will extend our ethical screening activities to the £1bn of investments underpinning our key insurance products, bringing 
the total assets screened to £18bn

•	 �Where screening is not feasible (owing to fiduciary duties) we will continue to ensure that our engagement with investees is the 
most active, assertive and transparent of UK institutional investors and supports our campaigning activities

•	 �We will continue to take a lead on financial inclusion and champion financial literacy among young people

•	 �We will extend our commercial lending in the area of energy efficiency and renewables from £400m to £1bn, recruiting extra 
resource to key business centres, and will help to kick-start a revolution in community-owned renewable energy generation via 
a combination of £1m of grants and the development of a new financial product for the public sector 

•	 We will continue to tackle global poverty via our £25m microfinance fund support




