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About this report

The Co-operative Bank s Ethical Consumerism Report has been
produced for ten consecutive years and acts as a barometer of
ethical spending in the UK.

In this report, ethical consumerism is de ned as personal
allocation of funds, including consumption and investment, where
choice has been informed by a particular issue  be it human
rights, social justice, the environment or animal welfare.

Further information

Ten Years of Ethical Consumerism: 1999-2008 was produced by
The Co-operative Bank, with additional research by the Ethical
Consumer Research Association (ECRA). This booklet represents
the authors personal opinions and interpretation of the subject
and not the views, opinions or policies of The Co-operative Bank.

This booklet may not be reproduced without the express
permission of The Co-operative Bank or the authors.

Previous Ethical Consumerism Reports are available at:
www.goodwithmoney.co.uk/ethicalconsumerismreport

For further information contact:
Ryan.Brightwell@co-operative.coop

With thanks to: YouGov, GfK Marketing Services, DEFRA, BUAV,
FSC, The Fairtrade Foundation, www.responsibletravel.com, EIRIS
Services Ltd, Energy Saving Trust, ETA, ClearSkies, IFAT, the
Vegetarian Society, BEIS, Pesticides Action Network (PAN), the
Housing Association, The Soil Association, Organic Monitor, RSPCA,
MSC, Earth Island Institute, ABCUL.
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Foreword

Expenditure on ethical goods and services has grown almost
threefold in the past 10 years. Overall the ethical market in the UK
was worth £36 billion in 2008 compared to £13.5 hillion in 1999.

Whilst most sectors have outstripped the market, which has
seen overall consumer spending increase by 58 per cent in the
10-year period, Fairtrade has enjoyed phenomenal success with
sales up 30 fold.

Sales of Fairtrade goods and produce, that give a premium to
growers and producers in developing countries, were just £22
million back in 1999 but last year that gure had grown to £635
million and it is expected that during 2010 Fairtrade purchases
will break the £1 hillion barrier for the rst time.

The data also shows that sales of energy ef cient electrical
appliances and boilers, which have grown 12 fold and nine times
respectively, have also seen exceptional growth while the mature

nancial services market has seen ethical banking and investments
triple over the course of the decade.

Key ndings

Spending on ethical food and drink has increased more than
threefold in the last decade, from £1.9 billion in 1999 to over £6
billion in 2008. Fairtrade, organic, free range and dolphin-friendly
products had already been established by 1999, but with limited
availability. During the past decade new certi cation schemes have
emerged including the Marine Stewardship Council s ecolabel for sh
and the RSPCA s Freedom Food standard for animal welfare, and
commitments from major retailers and more recently major brands
have greatly expanded the availability of ethical food and drink.

Green home expenditure has increased vefold in the
1999-2008 decade, from £1.4 billion in 1999 to over £7 billion in
2008. By 2008 energy ef cient appliances and boilers had become
the most signi- cant categories, driven in part by the development
of energy ef ciency labelling. Spend on solar and renewable energy
installations by individuals has remained low, reaching only £36
million by 2008.

Spending on eco-travel and transport has increased ninefold
but it remains a small component of ethical expenditure, growing
from £175 million in 1999 to £1.7 hillion in 2008. In recent years
green cars, including hybrids and electric cars, have become the
fastest growing component of spend in this area.

Expenditure on ethical personal products has increased
from £653 million in 1999 to £1.8 billion in 2008. Spending on
organic, Fairtrade and recycled clothes has increased rapidly, but
remain less than half the sum spent on second hand clothes for
ethical reasons.

The average spend per household on ethical products and services
reached £735 in 2008. Of this, spending on products and services
to tackle climate change reached £251 per household, a tenfold
increase over 1999. Total expenditure on environmentally friendly
products and services such as energy ef cient appliances, green
energy and carbon offsetting is £6,417 million. However this still
represents less than one per cent of total household expenditure.

Although this report shows that the idea of ethical purchasing is
now well established amongst many consumers, there is still a
long way to go if we are all going to adopt the low carbon lifestyle
needed to avoid cataclysmic climate change. The growth in energy
ef cient products such as hoilers, white goods and more recently
light bulbs, has been underpinned by Government intervention.

In order for the UK to reduce its carbon emissions by 30 per cent by
2020 there will need to be a step-change in take-up of low carbon
technologies, and this will need a new contract between business,
government and the consumer.

Barry Clavin
The Co-operative Bank

Monies in ethical nance have increased almost
threefold, from £5.2 hillion in 1999 to £14.4 billion in 2008,
with ethical banking leading the way.
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